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Certain statements contained in this report that are not statements of historical fact constitute forward-looking statements, notwithstanding that such statements are not specifically identified. In addition, certain

statements may be contained in the future filings of the Company with the competent securities regulators or other authorities, in press releases, and in oral and written statements made by or with the approval of the

Company that are not statements of historical fact and constitute forward-looking statements.

Forward-looking statements are not guarantees of future performance. Rather, they are based on current views and assumptions and involve known and unknown risks, uncertainties and other factors, many of which

are outside the Company’s control and are difficult to predict, that may cause actual results or developments to differ materially from any future results or developments expressed or implied by the forward-looking

statements. Factors that could cause actual results to differ materially from those contemplated by the forward-looking statements include, among others: (i) global, regional and local economic weakness and

uncertainty, including the risks of an economic downturn, recession and/or inflationary pressures in one or more of the Company’s key markets, and the impact they may have on the Company, its customers and

suppliers and the Company’s assessment of that impact; (ii) continued geopolitical instability (including as a result of the ongoing conflict between Russia and Ukraine), which may have a substantial impact on the

economies of one or more of the Company’s key markets and may result in, among other things, disruptions to global supply chains, increases in commodity and energy prices with follow-on inflationary impacts, and

economic and political sanctions (iii) financial risks, such as interest rate risk, foreign exchange rate risk (in particular as against the U.S. dollar, the Company’s reporting currency), commodity risk, asset price risk,

equity market risk, counterparty risk, sovereign risk, liquidity risk, inflation or deflation, including inability to achieve the Company’s optimal net debt level; (iv) changes in government policies and currency controls; (v)

continued availability of financing and the Company’s ability to achieve its targeted coverage and debt levels and terms, including the risk of constraints on financing in the event of a credit rating downgrade; (vi) the

monetary and interest rate policies of central banks; (vii) changes in applicable laws, regulations and taxes in jurisdictions in which the Company operates; (viii) limitations on the Company’s ability to contain costs and

expenses or increase its prices to offset increased costs; (ix) the Company’s failure to meet its expectations with respect to expansion plans, premium growth, accretion to reported earnings, working capital

improvements and investment income or cash flow projections; (x) the Company’s ability to continue to introduce competitive new products and services on a timely, cost-effective basis; (xi) the effects of competition

and consolidation in the markets in which the Company operates; (xii) changes in consumer spending; (xiii) changes in pricing environments; (xiv) volatility in the prices of raw materials, commodities and energy; (xv)

difficulties in maintaining relationships with employees; (xvi) regional or general changes in asset valuations; (xvii) greater than expected costs (including taxes) and expenses; (xviii) damage to the Company’s

reputation or brand image; (xix) climate change and other environmental concerns; (xx) the risk of unexpected consequences resulting from acquisitions, joint ventures, strategic alliances, corporate reorganizations or

divestiture plans, and the Company’s ability to successfully and cost-effectively implement these transactions and integrate the operations of businesses or other assets it has acquired; (xxi) the outcome of pending and

future litigation, investigations and governmental proceedings; (xxii) natural or other disasters, including widespread health emergencies such as the COVID-19 pandemic, cyberattacks, military conflicts and political

instability; (xxiii) any inability to economically hedge certain risks; (xxiv) inadequate impairment provisions and loss reserves; (xxv) technological disruptions and threats to cybersecurity; and (xxvi) the Company’s

success in managing the risks involved in the foregoing. Many of these risks and uncertainties are, and will be, exacerbated by the ongoing conflict between Russia and Ukraine, and any worsening of the global

business and economic environment as a result. All subsequent written and oral forward-looking statements attributable to the Company or any person acting on its behalf are expressly qualified in their entirety by the

cautionary statements referenced above. Forward-looking statements speak only as of the date on which such statements are made.

The Company’s statements regarding financial risks are subject to uncertainty. For example, certain market and financial risk disclosures are dependent on choices about key model characteristics and assumptions and

are subject to various limitations. By their nature, certain of the market or financial risk disclosures are only estimates and, as a result, actual future gains and losses could differ materially from those that have been

estimated. Subject to the Company’s obligations under Belgian and U.S. law in relation to disclosure and ongoing information, the Company undertakes no obligation to update publicly or revise any forward-looking

statements, whether as a result of new information, future events or otherwise. This document shall not constitute an offer to sell or the solicitation of an offer to buy any securities, nor shall there be any offer,

solicitation or sale of securities in any jurisdiction in which such offer, solicitation or sale would be unlawful prior to the registration or qualification under the securities laws of such jurisdiction. By attending the meeting

where this presentation is made, or by reading the presentation slides, you agree to be bound by the above limitations.
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Legal disclaimer
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Strategic priorities

that enable our commercial vision

Themes

that help us create shared

prosperity for our communities,

the planet and our company

A strong sustainability agenda is 
vital to long-term value creation

8

3



© AB InBev 2023 – All rights reserved | 5

Farmers

Suppliers Customers

Wholesalers

Beer brands

Breweries

+2B
Consumers

Our diversified footprint and global reach guides our approach to 
implementing our sustainability priorities across the value chain
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Board oversight &

senior leadership 

engagement

Cross-functional 

ownership & 

accountability

Targets cascaded 

globally

We advance our sustainability agenda through strong involvement 
of leadership and a “team of teams” approach
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Our Sustainability Priorities



39.2%
reduction in Scopes 1 and 2 
GHG absolute emissions in 
2022 vs 2017 baseline

20.7%
reduction in Scopes 1, 2 and 
3 GHG emissions intensity  
in 2022 vs 2017 baseline

97.1%
renewable electricity 
contracted in 2022

2025 Climate Action Goal: 100% of our purchased electricity will be from 

renewable sources, and we will reduce our carbon emissions by 25% across 

our value chain by 2025. We also have an ambition to achieve net zero 

across our value chain by 2040.

Our progress by the numbers
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Climate

67.6%
renewable electricity 
operational in 2022; +26pp 
versus 2021 
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We work with partners across our value chain to reduce Scope 3 
emissions, which represented 86.7% of our emissions in 2022

Eclipse, our supplier-dedicated collaboration platform, 
enables us to share best practices and build 
capabilities with supply chain partners

Eclipse event in Munich in 2022



2.64 hl/hl
water use efficiency ratio in 
2022

100%
of sites in scope for goal 
conducted outreach, analyzed 
local water challenges and 
identified potential solutions

100%
of these sites have started 
implementing solutions

6
of these sites have already 
begun seeing measurable 
impact

2025 Water Stewardship Goal: 100% of our communities in high-stress 

areas will have measurably improved water availability and quality by 2025

Our progress by the numbers
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Water Stewardship

Amunas project in Peru
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We help address local water security through collaboration 
and tailored solutions to drive measurable improvement

Through the Bacias Jaguariuna water fund, 

since 2015:

• Forest conservation on 166 ha

• Ecological restoration on 186 ha

• Improved agricultural practices on 176 ha

• Average annual volumetric benefits: 399M liters

Jaguari River basin in Brazil



23,900+
direct farmers in 2022

89%
farmers Skilled in 2022

72%
farmers Connected in 2022

72%
farmers Financially 
Empowered in 2022

2025 Smart Agriculture Goal: 100% of our direct farmers will be Skilled, 

Connected and Financially Empowered by 2025

Our progress by the numbers
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Sustainable Agriculture

Barley field in Mexico
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We work to develop resilient varieties and advance regenerative 
agricultural practices while improving productivity

Global Barley Research Center, Colorado Regenerative agriculture in Mexico



56.7% 48.0%

36.5%

2025 Circular Packaging Goal: 100% of our products will be in packaging 

that is returnable or made from majority recycled content by 2025

Our progress by the numbers
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Circular Packaging

recycled content in cans in 2022
recycled content in 
glass in 2022

recycled content in PET in 2022

77%
products in either 
returnables or made from 
majority recycled content
in 2022

40.3%
volume in returnable 
packaging in 2022
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We invest in local recycling systems to increase the 
availability of viable recycled content



We are committed to promoting the highest standards of ethical behavior 

and transparency. This guides everything that we do as an organization 

and serves as our foundation in creating a future with more cheers.

Together with our global policies, our Code of Business Conduct contains 

ethical principles that address key risk areas, including anti-bribery and 

corruption, digital ethics, human rights and anti-discrimination.

On an annual basis, we conduct risk-based training plans that cover key 

Ethics & Compliance areas. In 2022, we launched online trainings 

focused on conflicts of interest, digital ethics principles and harassment 

bystander intervention. 
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Ethics & Transparency



Ethical behavior is our foundation for building a 
company to last
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18,500+
smallholder farmers in 
direct sourcing programs
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Entrepreneurship

BanQu launch in TanzaniaHops harvest in South Africa SmartBarley platform 

We work with entrepreneurs across our value chain from seed to sip and 

beyond. We catalyze resources and opportunities to develop localized 

solutions for these entrepreneurs who are often the backbone of their 

communities.

Cassava farmer in Colombia
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Entrepreneurship

Our Entrepreneurship initiatives aim to close the digital and financial 

inclusion gaps among small- and medium-sized businesses including 

millions of retailers in our value chain.

3.1 million+
active users using BEES 
platform each month

Retailer in ColombiaBEES launchBEES platform 



88%
score for DEI index in annual 
engagement survey; 
+1pp versus 2021

132
nationalities represented in 
our overall workforce in 2022

We strive to further solidify ourselves as an inclusive and diverse 

workplace where everyone feels they belong regardless of their 

personal characteristics or social identities. 

Our progress by the numbers

Diversity, Equity and Inclusion

35%
women in our salaried 
workforce in 2022; 
+5pp since 2017

No Statistically Significant 

Difference in Global Base Pay 

by Gender
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Woman among our top five leadership levels

=

Bloomberg

Gender – Equality 

Index

2023

We continue to hire, develop and promote 
women across our organization



Smart Drinking and Moderation 

$700 Mio
invested in social norms 
marketing campaigns from
2016 to 2022

67
programs using evidence-
based techniques tested in 
our City Pilots

100%
primary packaging included 
a guidance label where 
voluntary

30
no-alcohol brands spanning 
42 countries in 2022

As the world’s leading brewer, we want every experience with beer to be a 

positive one, and we want to help consumers make smart choices while 

enjoying our products. We are leading the way, using the core strengths of 

our business and investing behind evidence-based initiatives to promote 

what we call “Smart Drinking”. 

Our progress by the numbers
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Beer is a driving force for promoting social norms centered
on responsibility and moderation
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We pursue sustainable 
innovation to capture 
opportunities for efficiencies 
and new value creation



While we continue to 
strengthen our 

approach to ESG, we 
are proud to have our 

efforts recognized 
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Distinctions
We are proud to have our ESG efforts recognized by leading rating and ranking 
agencies and award organizations.

CDP

Recognized by CDP with a 

double A score for our 

transparency and action on 

climate and water security

Fortune's Change the World

Featured in the 2022 Fortune 

Change the World ranking for our 

water stewardship efforts.

World Environment Center

Awarded the WEC 2022 Gold Medal 

for International Corporate 

Achievement in Sustainable 

Development

MSCI

Rated AA by MSCI ESG Research 

in 2022 for our performance on ESG 

issues

FTSE4Good

Listed in the FTSE4Good Index 

Series, which is designed to 

measure the performance of

companies demonstrating

strong ESG practices

Forbes

In the 2022 ranking of the Forbes 

World's Top Female-Friendly 

Companies, identified as leading the 

way in supporting women inside and 

outside our workforce

Euronext Brussels

Included in the new BEL ESO

Index in recognition of our ESG 

initiatives.

Bloomberg Gender Equality Index

Included in the 2023 Bloomberg 

Gender Equality Index, which tracks 

the performance of public 

companies committed to disclosing 

their efforts to support gender 

equality through policy development, 

representation and transparency

World Sustainability Awards

Received the 2022 World 

Sustainability Awards External 

Partnership of the Year for our 100+ 

Accelerator program

Financial Times

Received the Most Innovative 

Lawyers Award in the Risk 

Management



To a future with 
more cheers!
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